effect. Due to the nature of our survey design, we simply
presented several features of multimedia and adaptabil-
ity. It seems plausible to assume that, if the participants
had the opportunity to actually use the presented fea-
tures, the observed learning effect would be even bigger.

However, a closer inspection (cf. Table 2) showed that
this difference is mediated by linguistic background and
language version: while there is a significant learning
effect in the German version but only for non-linguists,
there is a highly significant learning effect in the English
version but only for linguists. This leaves room for fur-
ther studies focusing on the reasons for this interaction
effect.

7. Acknowledgements

This project is financed by the Gottfried Wilhelm Leib-
niz Scientific Community (“Joint Initiative for Research
and Innovation™). I thank one anonymous reviewer for a
helpful comment on the title of this paper.

8. References

de Schryver, G.-M. (2003). Lexicographers’ Dreams in
the Electronic-Dictionary Age. International Journal
of Lexicography, 16(2), 143-199.

Miiller-Spitzer, C. (2008). Research on Dictionary Use
and the Development of User-Adapted Views. In A.
Storrer, A. Geyken, A. Siebert, & K.-M. Wirzner
(eds.) Text Resources and Lexical Knowledge Selected
Papers from the 9th Conference on Natural Language
Processing KONVENS 2008. Berlin: de Gruyter, pp.
223-238.

Miller-Spitzer, C., Koplenig, A. & Topel, A. (2011).
What Makes a Good Online Dictionary? — Empirical
Insights from an Interdisciplinary Research Project.
Presented at the eLexicography in the 21st century:
new applications for new users, organized by Trojina,
Institute for Applied Slovene Studies, Bled, Slovenia,
November 10-12, 2011.

150

Proceedings of eLex 2011, pp. 147-150





