
   

effect. Due to the nature of our survey design, we simply 
presented several features of multimedia and adaptabil-
ity. It seems plausible to assume that, if the participants 
had the opportunity to actually use the presented fea-
tures, the observed learning effect would be even bigger. 
 
However, a closer inspection (cf. Table 2) showed that 
this difference is mediated by linguistic background and 
language version: while there is a significant learning 
effect in the German version but only for non-linguists, 
there is a highly significant learning effect in the English 
version but only for linguists. This leaves room for fur-
ther studies focusing on the reasons for this interaction 
effect. 
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